
The Be On The Safe Side campaign closed out the year’s youth 
activities last month with a wonderful celebration at the Public 
Welfare Foundation’s True Reformer Building. The program, 

held in the beautiful, state-of-the-art Lankford Auditorium, featured live 
music by DJ Big Gust and a catered dinner from DC Central Kitchen. 
Community Action Team (CAT) and Peer Group Leadership Network 
(PGLN) members were invited to attend, along with their family and 
friends, as a way to celebrate the hard work and dedication they invested 
in the campaign.  

MEE/EEE staff and DHS/IMA 
Deputy Administrator Ellen M. 
Wells praised youth for their active 
and engaged participation and their 
thirst for social change. The evening 
also included remarks from youth 
involved in the campaign and an 
awards presentation. Youth had the 
opportunity to show off their fashion 
sense and design skills during the 
“CAT Walk” fashion show, in which 
they modeled their Be On The Safe 
Side T-shirts in a series of extremely 

creative ensembles they designed for wear during spring, summer and 
fall seasons. The designers/models were Mankah Angwafo, Alexus 
Beverly, Janae Bradshaw, Lourdjina Cherenfant, Elizabeth Green, 
Catherine Mithika, Raheemah Pelezer, Lisa Pierre, Allura Rayford, Nina 
Thompson and Alexandra McDonald-Young.

In addition, PGLN members Catherine Mithika and Janae Bradshaw 
shared personal reflections about their positive experiences with the 
campaign. “I had a great time talking with my peers and sharing positive 
messages with people in the community,” said Bradshaw.  “I learned that 
I was not only spreading the word, but I was also making a difference 
in my community. I learned a lot myself.” Mithika said that her most 
favorite experience was the Community Forums. “It was nice to see 
parents, youth and leaders in the community come together and discuss 
issues on teen sexuality.”  
 
The 2007 End-of-Year Campaign Celebration brought together many 
people for an unforgettable night. It was a great way to congratulate 
the very talented young people that made the campaign the success it 
was this year. 

Campaign Wrap-Up Celebrates Youth
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This newsletter is produced by MEE/EEE for the Be On The Safe 
Side Campaign and supported by the DC Department of Human 

Services/Income Maintenance Administration. For more  
information about the Campaign or to get your free audiovisual 

products, call 1-866-DC-YOUTH 
or visit www.BeOnTheSafeSideCampaign.com.

What Can Rap Do For You?

MEE/EEE recently participated in 
the DHS/IMA 2007 Partnership 
and Capacity Building Technical 

Assistance Conference. The daylong event 
was focused on giving grantee organizations 
a chance to share their strengths and best 
practices and to network with their peers. 
The keynote address was given by Leslie A. 
Morris, author of How Ya Like Me Now? 
an autobiographical account of growing up 
in inner city Chicago. Afternoon workshops 
reflected a variety of subjects, from 
“Leadership and Retention” to “Teen Dating 
Violence” and “Responding to Mental Health 
Issues.”  

MEE/EEE offered a 
presentation about its 
development process 
for Volume II of the 
Cause ‘N’ Effect 
audio CDs developed 
for the Be On The 
Safe Side campaign. 

MEE/EEE Senior Project Manager Precious 
Calloway discussed how audience research 
provided the foundation for the CD’s creative 
development. Everyone received samples of 
work produced by MEE/EEE, documenting 
various stages in the development of media 
products. Calloway also played samples 
from the new CD, which had many of the 
adults in the room bobbing their heads to the 
catchy tunes local youth helped to develop. 
Following the presentation, Ellen M. Wells, 
Deputy Administrator of DHS/IMA playfully 
commented, “Now, we all see what rap can 
do for you!”

The CD is being distributed to Campaign 
Community Partners, Satellite Resource 
Centers and other organizations throughout 
the city. Get your copy today!
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Getting a Dose of "Reality" Getting Support and 
Services to DC Residents

This summer, twenty Community Action Team (CAT) and Peer 
Group Leadership Network (PGLN) members participated in a 
“Reality Store” workshop conducted by the City’s Teen Parent 

Assessment (TPA) Program.  Staff from TPA and MEE/EEE, along with 
a group of volunteers, helped to implement the workshop on July 17 at 
the Martin Luther King Jr. Public Library in downtown Washington. 
The workshop was an interactive session designed to teach youth 
through hands-on experience what "a day in the life" as an adult feels 
like, facing real world choices and decisions. The youth went through a 
series of “life stations” where they had to manage money and practice 
good decision-making skills to maintain a realistic budget.    

Each youth was allowed to select 
his or her ideal career at the age of 
28. Next, they each had to choose 
whether or not to have a spouse 
and children by that age. They 
also were given a choice about 
how many children to have, but 
they were not able to pick the 
career of their spouses—that was 
randomly selected for them.

Then, the workshop began with 
teens receiving their monthly 
“salary” associated with the career 
they selected. After deducting their 
income taxes (based on preferred 

household size) and a mandated savings amount, youth then moved into 
the next phase:  visits to “reality stations” to have their day-to-day living 
expenses deducted from their salaries.  

Each station represented common expenses, such as housing and 
utility costs, transportation, healthcare and even vacation and home 
improvement expenses. After deducting all the expenses, youth were 
able to understand in detail “where their money goes” and how much is 
left over after “real life” expenses are incurred each month. Some of the 
youth discovered that their monthly salaries could barely support their 
selection of luxury cars (and the gas needed to run them) and even the 
number of children they had. Yet others were found to be excellent at 
managing their funds through frugality and wise decision-making.  

Willie Comer, the workshop director and a caseworker from the TPA, 
said the “Reality Store” helps youth get a clear understanding of the 
kind of responsibilities that come with adulthood. It sheds light on the 
need for teens to make the right choices in life (including career selection, 
marriage and even the number of children they have). “Sometimes you 
can’t put things back—some of the choices you make [in life] you have 
to stick with them.” CAT members seemed to agree with this sentiment, 
and expressed their delight in how the workshop helped to open their 
eyes to life’s “real deal.”  “Now I know the importance of choosing 
a good job,” said CAT member Lamont Graham.  Taylor McKeithan 
agreed.  “Living on my own costs more than I expected!”  Overall, 
the youth seemed to appreciate their exposure to “real life” and gained 
valuable lessons about the need for careful financial planning, both now 
and in the future.

Vickie Perry, a 30-year employee of the 
DC Department of Human Services/
Income Maintenance Administration 

(DHS/IMA), believes that government should 
work for the people. “It has been very mean-
ingful to me to help people have access to the 
various resources available,” said Perry. She 
believes community collaboration is vital be-
cause “we [DHS/IMA] are the first ones com-
munity members come to for help. We have 
assistance for people of all ages, covering a 
multitude of needs and resources.” 

Perry also feels that there are many services 
that community members don’t take full ad-
vantage of because they don’t know enough 
about them. “From medical insurance assis-
tance to employment services, to food and 
shelter resources, to training and enhance-
ment of public health education and program 
implementation, it’s available,” she said.

Perry is a strong supporter of the Be On the 
Safe Side campaign and like many, is sad to 
see it end. “From the Community Forums to 
the CDs and other media produced—it’s all 
fantastic!” she said.  “The campaign has an 
ear for youth; it’s listening to and reaching 
them. It also helps parents remember to talk 
to their teens and keep their youth engaged 
in healthy conversation about issues affecting 
them.” 

Perry feels strongly that both youth and their 
parents/caregivers need information on how 
to connect with resources, communicate ef-
fectively to prevent teen pregnancy, prevent 
the spread of STDs and make healthy choices. 
“Even as a DHS employee, I’ve been able to 
take information I learned to my peers who 
also have teens. The campaign has provided 
a wealth of information for our community,” 
she said.

Perry, always with a kind word and a friendly 
smile, has been a wonderful client contact for 
MEE/EEE. Campaign Project Manager Pre-
cious Calloway said, “Ms. Perry has been 
extremely helpful and it has always been a 
pleasure working with her. The information 
and support she has provided to us during our 
2007 campaign year made getting our work 
done a lot easier. Things seem to run more ef-
ficiently with her help.”  


